Touring Latin America

Objectives:

Students will 

· research cultural, geographic, and historical information about select countries; 

· create an imaginary travel plan to visit those countries; 

· create a tour guide brochure to highlight areas of their imaginary trip; and 

 You will be "Latin American tour operators.” You need to develop a three-week tour itinerary (or plan) for your customers. Your ultimate product will be a brochure that describes the tour in detail. 

Use the CIA World Fact Book and the other links to learn information about several countries in Latin America. As you work, take notes on aspects of each country you would like to have represented in your tour. 

Compare and contrast several of the countries. Answer the following questions on a separate sheet of paper: 

· What do these countries have in common? 

· How are they different? 

· What impact does the geography of the land have on regional differences? For example, does a range of mountains separate two countries that are very different? Does an ocean separate two countries that are very different? Are countries that are separated by a political border less different that those which are separated by a geographical feature such as a river?

Your tour must include: 

· You must visit at least three countries. (only ONE Caribbean nation, all nations must be new research to you)  

· You must use a variety of transportation methods (plane, bus, car, train, etc.). 

· You must visit cultural landmarks, geographic landmarks, and historical landmarks during the trip. 

· The places your tour group visits must be safe and politically stable. 

· Your three countries must have unique characteristics and represent the diversity of that region.

Develop a brochure of your three-week tour with a complete itinerary using Microsoft Publisher.  
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Requirements 

All requirements are met and exceeded. 

All requirements are met. 

One requirement was not completely met. 

More than one requirement was not completely met. 

Content - Accuracy 

All facts in the brochure are accurate. 

99-90% of the facts in the brochure are accurate. 

89-80% of the facts in the brochure are accurate. 

Fewer than 80% of the facts in the brochure are accurate. 

Graphics/Pictures 

Graphics go well with the text and there is a good mix of text and graphics. 

Graphics go well with the text, but there are so many that they distract from the text. 

Graphics go well with the text, but there are too few and the brochure seems "text-heavy". 

Graphics do not go with the accompanying text or appear to be randomly chosen. 

Attractiveness & Organization 

The brochure has exceptionally attractive formatting and well-organized information. 

The brochure has attractive formatting and well-organized information. 

The brochure has well-organized information. 

The brochure's formatting and organization of material are confusing to the reader. 

Originality 

Product shows a large amount of original thought. Ideas are creative and inventive. 

Product shows some original thought. Work shows new ideas and insights. 

There is little evidence of original thinking. 

Uses other people's ideas. 

Workload 

The workload is divided and shared equally by all team members. 

The workload is divided and shared fairly by all team members, though workloads may vary from person to person. 

The workload was divided, but one person in the group is viewed as not doing his/her fair share of the work. 

The workload was not divided OR several people in the group are viewed as not doing their fair share of the work. 
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